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President’s Council of Advisors on Science and Technology, 
 
I would like to describe to you a solution to concerns about economics, jobs, vis a vis 
computerization, technology, in the form of empowering consumers, enhancing the 
well-informedness of consumers. 
 
We can envision mobile apps for shoppers to scan products while shopping to obtain 
information during the shopping experience of use to making enhanced, well-
informed, consumer decisions.  Those shopping decisions include the variety of 
utilizing enhanced nutritional information.  Those shopping decisions include the 
variety of paying some quantity more for a product manufactured by a company that 
employs some quantity more people.  Those shopping decisions include the variety 
of paying some quantity more for a product based on consideration of carbon 
footprint or greenhouse gas 
footprint.  (http://en.wikipedia.org/wiki/Dollar_voting , http://en.wikipedia.org/wiki/Com
plete_information , http://en.wikipedia.org/wiki/Perfect_information ,http://en.wikipedia
.org/wiki/Ecological_economics , http://en.wikipedia.org/wiki/Ethical_consumerism). 
 
Mobile devices can scan barcodes, photograph or record video of 
products.  Computer vision with potentially web-based data resources can provide 
users with information presented ergonomically to shopping, i.e. tabular dataviews 
with which to compare products.  Such technology can empower consumers to make 
enhanced, well-informed, shopping decisions.  I welcome you to, as interesting, 
include the information about enhanced consumer experiences in your 
science, technology or economics reports. 
 
 
 
Kind regards, 
 
Adam Sobieski 
 
http://phoster.com 
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